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Susan Anderson 
Harlequin 
CUTTINGLOOSE 
 
Jane thinks nothing can make
her lose her cool.  But the 
princess of propriety blows a
gasket the night she meets the
contractor restoring the Wolcott
mansion. Devlin Kavanagh’s 
rugged sex appeal may buckle
her knees, but the man is out
of control! Jane had to deal 
with theatrics growing up—she
won’t tolerate them in someone 
hired to work on the house she
and her best friends have just
inherited. 
 
Dev could renovate the
mansion in his sleep. But ever
since the prissy owner spotted
him jet-lagged, exhausted and 
hit hard by a couple of
welcome-home drinks, she’s 
been on his case. Yet there’s 
something about her. Jane
hides behind conservative
clothes and a frosty manner,
but her seductive blue eyes
and leopard-print heels hint at 
a woman dying to cut loose! 
 

 
 
Susan Mallery 
Book 2 in the Bakery Sisters 
series from HQN 
SWEET SPOT  

If only her life was more sinful
than sweet… 
 
“Responsibility” should be
Nicole Keyes’s middle name.
After all, not many people
would sacrifice their lives to run
the family bakery and raise a
younger sibling. But with
Nicole’s twin sister now 
blissfully married and her
younger sis turning out more
femme fatale than girl next
door, super reliable Nicole is
getting sick of putting everyone
else’s needs first! 
 
Enter Hawk. The deliciously
sexy former NFL player offers
Nicole a taste of the freedom 
she craves. Hawk may know
the way, blindfolded, to her
sweet spot, but Nicole’s not
about to let him get close
enough to break her heart. Of
course, she might not have a
choice in the matter if Hawk’s
past keeps getting in the way of
their present. 
 

 
 
Amanda Ashley 
Zebra 
NIGHT’S KISS 
 
The Dark Gift has brought
Roshan DeLongpre a lifetime of
bitter loneliness—until, by 
chance, he comes across a
picture of Brenna Flanagan.
There is something hauntingly
familiar about Brenna,
something that compels him to 
travel into the past, save the
beautiful witch from the stake,
and bring her safely to his own
time. Now, in the modern world,
it is Brenna's seductive
innocence and sense of wonder
that utterly bewitch the once-
weary vampire, blinding him to

a growing danger. For there is one 
whose dark magick is strong...one 
who knows who they both are and 
won't stop till their powers are his... 
 

 
 
Debbie Macomber 
MIRA Books 
THE MANNING BRIDES 
 
Two brides, two Manning men—
and two wonderful stories! 
 
Rich Manning and Jamie 
Warren have always been 
friends—nothing but friends. So 
when Jamie asks Rich to father the 
child she so desperately wants, she 
is shocked when he agrees with the 
stipulation that she’ll marry him. It 
may make no sense to Jamie, but 
Rich believes their Marriage of 
Inconvenience has the potential to 
become a real union. 
 
A grieving widower with three small 
children, Paul Manning turns to 
Leah Baker, not out of love but for 
help with his brood and domestic 
chores. When their marriage of 
convenience begins to grow into 
something else, Paul discovers he 
wants more than a Stand-in Wife. 
 

  
 
Charlene Sands 
Desire 
FIVE STAR COWBOY 
Winning Was Everything... 
 

August Releases 
 Texan Trent Tyler had never

met a deal he couldn’t conquer 
a woman, for that matter. Now
the success of his Arizona 
hotel project required him to do
what he did best: seduce a
lady into submission. The
irony? What Trent needed 
most from Julia Lowell was her
brains. With memories of their
torrid weekend affair still fresh
in their minds, Trent easily
convinced Julia to become an 
employee—with  benefits. But 
when she discovers the truth
behind her hire, who would
come out on top? 
 
High- stakes affairs in the 
ultimate lap of luxury. 
 

 
 
Brenda Novak 
MIRA Books 
WATCH ME 
 
Sheridan Kohl was just a
teenager parked at the lake in 
Whiterock, Tennessee, with a 
boy named Jason when a
stranger wearing a ski mask
shot them both. Sheridan lived,
but Jason died and the 
stranger was never caught.
Twelve years later, by working
at The Last Stand, Sheridan
has learned a thing or two 
about investigating crime. She
returns to Whiterock, intent on
achieving answers at last. But
someone doesn’t want the truth 
to come out. Someone who is
willing to resort to murder.
Again. 
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Congratulations to the top ten finalists in the 2008 Orange Rose Contest for Unpublished Authors, sponsored by the
Orange County Chapter. Finalists are selected based on overall score, independent of category (listed
alphabetically by author). Winners will be announced October 11th at OCC's birthday bash: 
 

* The Woodcutter’s Daughter by Melanie Dickerson, Inspirational 
* Staring Down the Moon by Susanne Frost, Paranormal/Time Travel/Fantasy 
* Irish at Heart by Lunda Jensen, Historical 
* Angels at Almack’s by Cathy Leming, Paranormal/Time Travel/Fantasy 
* Desire Can Kill by Regan Loyd, Paranormal/Time Travel/Fantasy 
* Caught by the Cat by Anne Marsh-Flores, Paranormal/Time Travel/Fantasy 
* The Deathbrew Affair by Nancy Northcott, Mainstream 
* Gwenevere, The False by Suzanne Shanken, Paranormal/Time Travel/Fantasy 
* Call Sign Scarlett by Julie Whitby, Mainstream 
* The Devil’s Virtue by Laura Williams, Historical 

 
Contact Contest Coordinator Charlotte Lobb with any questions: Email: charmaclay@aol.com. 
Details for the 2009 Orange Rose Contest will be announced in January. 
 

2008 Orange Rose Contest 
Twenty-Fifth Annual Orange Rose Contest 
for Unpublished Writers 

* Carrie Alexander 
* Rebecca Anderson 
* Jennifer Apodaca 
* Amanda Ashley 
* Barbara Baldwin 
* Carol Bogolin 
* Carroll Bradd 
* Terri Brisbin 
* Carolyn Brown 
* Laurie Schnebly Campbell 
* Terry Campbell 
* Kate Carlisle 
* Tori Carrington 
* Mary Jane Carroll 
* Mary Castillo 
* Maureen Caudill 
* Maureen Child 
* Charla Chin 
* Phoebe Conn 
* Janet Cornelow 
* Tessa Dare 
* Kit Dee 
* Jacqueline Diamond 
* Shannon Donnelly 
* Rachel Druten 
* Anne Farrell 
* Nancy J. Farrier 

* Kelly Ferjutz 
* Liz Flaherty 
* Cindy Gerard 
* Kathleen Givens 
* Chris Green 
* Lucy Grijalva 
* Cathy Hake 
* Kelly Hake 
* Jacqueline Hamilton 
* Tanya Hanson 
* Joyce Henderson 
* Lori Herter 
* Cheryl Howe 
* Jacqui Jacoby 
* Linda O. Johnston 
* Sandra Kay 
* Dale Ketcham 
* Donna Kordela 
* Jackie Kramer 
* Jill Marie Landis 
* Linda Lattimer 
* Allison Lee 
* Jill Limber 
* Tracey J. Lyons 
* Charlotte Maclay 
* Debbie Macomber 
* Sandra Madden 

* Lorelle Marinello 
* Jan McDaniel 
* Sarah McKerrigan 
* Allie McKnight 
* Linda McLaughlin 
* Sylvia Mendoza 
* Liddy Midnight 
* Mollie Mole 
* Ellen Moore 
* Debra Mullins  
* Mindy Neff 
* Lynda Nusser 
* Maryann O'Brien 
* Rebecca O'Connor 
* Miriam Pace 
* DeWanna Pace 
* Dee Ann Palmer 
* Diane Pershing 
* Sue Phillips 
* Carol Prescott 
* Linda Prine 
* Eileen Putman 
* Tina Gayle Ralph 
* Mary Lou Rich 
* Christine Rimmer 
* Meg-Lynn Roberts 

* Kathleen Rowland 
* Lauren Royal 
* Charlene Sands 
* Linda Sankpill 
* Rosemary Schafer 
* Gail Selinger 
* Kay Sisk 
* Maris Soule 
* Susan Squires 
* LaVerne St. George 
* Timothy Staveteig 
* Mary Tate 
* Jane Toombs 
* Myrna Topol 
* Marie Valore 
* Connie Vines 
* Nancy Wagner 
* Tina Wainscott 
* Phylis Ann Warady 
* Lori Wilde 
* Bronwyn Wolfe 
* Laura Wright 
* Donna Wright 
* Patricia Wright 

Many thanks to our published author-judges who gave so willingly of their time to 
critique the entries in the Orange Rose Contest for Unpublished Authors.  
You folks are awesome! 

mailto:charmaclay@aol.com
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By DeAnna Cameron 
 
When it comes to helping authors 
promote their work, I can’t think of 
anyone who is more qualified to share 
advice than M.J. Rose, the 
internationally bestselling author of THE 
REINCARNATIONIST, as well as 
several other books. As the founder of 
the wildly popular book promotion 
company AuthorBuzz.com, she uses the 
knowledge and skills she learned during 
her 15-year career in advertising to help 
other writers become better marketing 
partners with their publishing companies. 
In addition, she is a member of the board 
of the International Thriller Writers 
organization, which you can find online 
at Thrillerwriters.org.  
 
What single marketing strategy 
best helped you spread the word 
about your book to people who 
would be interested in buying/ 
reading it? 
 
Well, it's a tough question to answer 
without blowing my own horn. I run a 
marketing company and specialize in 
helping authors spread the word about 
their books, so I have to say 
AuthorBuzz.com. But honestly, it is the 
most cost effective way to get the word 
out bar non. 
 
But to be extra helpful here, the single 
strategy that I think helped was starting 
way earlier than typical. 
 
What surprised you or was most 
unexpected when you first set out 
to help promote your book? 
 
How off the timing is between how long it 
really takes to build buzz and how short 
the time that the publishers and 
booksellers give the book to take off. It 
takes four to six weeks for buzz to build, 
which really means that we should start 
marketing our books three weeks before 
they come out -- at least -- and at least 
eight weeks to booksellers and 
librarians. And then we need to keep 
marketing for at least four weeks past 
pub date. But six is even better.  
 

 
 
 

 
 

AUTHOR INTERVIEW:  M. J. Rose 

 

 
 
I've seen this work -- the books keep 
selling.  
 
Readers aren't obsessed with what's new 
as much with what's great, and they don't 
mind buying a book that's been out a 
while if it has great word of mouth. Case 
in point: THE FOUNTAINHEAD, which 
was published in the 1940s, sells over 
250,000 books a year. 
 
What challenges did you face 
during the first months of your 
book's release? 
 
For my last novel, which came out in 
September 2007, the biggest challenge 
was (and still is) the crazy number of 
books being released and how little 
media space there is to spread around, 
especially for fiction. Review space has 
shrunk more than 60 percent since 1996. 
And yet there were over 250,000 books 
traditionally published last year.  
 
If you knew then (when your book 
first published) what you know 
now, what might you have done 
differently? 
 
If we go back to my first novel in 1999, 
what I'd do different is I would have put 
every penny of my advance into adding 
marketing dollars to what the publisher 
was spending. And I would have done it 
for every book since. I would never have 
quit my day job to write full time but kept 
freelancing and put every penny into 
marketing.  
 

Any other advice for newly 
published authors? 
 
Spend as much of your budget as you 
can on marketing -- and not on your Web 
site. People don't go to debut author's 
Web sites until after they have heard 
about the book. The Web site needs to 
be nice -- but more important -- send the 
readers to the online bookstores to buy 
the book. 
 
Also if you think you want to hire a 
publicist -- for every dollar you spend on 
a publicist, spend two on marketing 
because the best publicists will be honest 
and tell you that they can't guarantee a 
single placement. So you could spend all 
that money and get nothing. Whereas 
with marketing dollars, those are paid 
placements. If you buy an ad, it shows 
up. 
 
And lastly: Write your next book. Write it 
better. Focus on writing. You have to 
market, but you can hire people like me 
to do it. You can't hire people to write 
your next book. And you are above all a 
writer. That's what you got into this for.  
 
Do you have a writing tip you’d 
like to share? 
 
Read every page of your book out loud to 
yourself after you think the book is 
finished. I can never believe how many 
mistakes and awkward language I find 
when I do it. And on the books where I 
haven't done it, I can see the difference 
when I look back at them. 
 
 
For more information on M.J. Rose, her 
books and her marketing company, visit 
www.mjrose.com and 
www.authorbuzz.com. 
 
 
This interview first appeared on 
http://DeAnnaCameron.blogspot.com.  

http://www.mjrose.com
http://www.authorbuzz.com
http://DeAnnaCameron.blogspot.com
http://www.deannacameron.com/
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A SLICE OF ORANGE: Even More OCC/RWA News Online   
There’s always something new to read
on A Slice of Orange, the OCC/RWA’s 
Internet blog. 
 
These are just some of the posts you
might have missed: 
 
- “Moving…,” a post on getting to know
the quirks of a new home, by Marianne
H. Donley.  
 
-“My First Grown Up Kiss,” a reflection
on an especially momentous rite of
passage, by Bobbie Cimo. 

 
-“Jina Does Dallas RWA,” another video 
look back at last year’s big event, by 
Jina Bacarr. 
 
- “It’s Summer, I Must Be Reading…,” a 
peek at the titles on the vacation-read 
hit list, by Abby Gaines. 
 
  

The Slice of Orange blog is at 
http://occsliceoforange.blogspot.com, 

and be sure to comment! 
 

 

 Book sales for May were lower 
by 1.8 percent to $670 million 
from the previous month and 
down by 0.7 percent for the 
year, according to the 
Association of American Pub-
lishers. E-books saw a 24.3 
percent increase in May to 
$3.3 million and were higher by 
34.1 percent for the year. 
Audio book sales were lower 
by 38 percent in May to $12.6 
million, and down by 19.7 
percent for the year. (Reported 
by Galleycat, July 14) 

 
 Facebook’s visitor statistics 

surpassed rival Myspace last 
month for the first time, 
according to research firm 
ComScore, based in Reston, 
Va. Facebook logged 123.9 
million unique visitors and 50.6 
billion page views worldwide, 
topping MySpace’s 114.6 
million unique visitors and 45.4 
billion page views. (Reported 
in the Washington Post, June 
25) 

 
 Hachette Book Group USA’s 

Business Plus group tapped 
Rick Wolff as its new publisher 
and editor in chief. Along with 
the new role, Wolff will 
continue to serve as executive 
editor at Grand Central 
Publishing. (Reported by Pub-
lisher’s Lunch, June 25) 

 
 Sarah Hutson has assumed 

the position of director of 
publicity at the Penguin Press 
publicity department. Abigail 
Cleaves moves up to assistant 
director in the organization, 
while Caroline Garner be-
comes associate publicist. 
(Reported by Publisher’s 
Marketplace Lunch, June 24) 

 
 

Industry News 
Bytes 

reveals illiteracy in body language. 
 
Chris Roerden wrote DON’T MUR-
DER YOUR MYSTERY. In 2007 it 
won the Agatha Award for Best 
Nonfiction Book and became a 
finalist for one international and three 
national awards. On June 1, Bella 
Rosa Books released the all-genre 
version, DON’T SABOTAGE YOUR 
SUBMISSION: SAVE YOUR MANU-
SCRIPT FROM TURNING UP 
D.O.A. In it, Roerden analyzes 230 
examples from 215 authors to show 
how they got right the techniques 
most writers get wrong. 
 
Roerden is an award-winning editor 
and an award-winning author. A 
native New Yorker, she got her start 
in publishing at age 16. After 
graduation from U-Maine (Portland), 
she became an instructor of writing 
for her alma mater. After gaining 
experience in the publishing industry, 
she struck out on her own, founding 
a custom editorial service. Authors 
she's edited are published by St. 
Martin's Press, Berkley Prime Crime, 
Midnight Ink, Intrigue, Rodale, 
Viking, Walker & Co., and more. In 
2008 she celebrates 44 years as a 
full-time editor and 15 years as a 
writing instructor. ♥ 
 

 
 
 
 
 
 
 

Afternoon Session 
Continued from Page 1 

Times, Las Vegas CityLife, Palm 
Springs Life, and Jewcy.com. He 
has been featured in Better 
Nutrition, Palm Desert Magazine, 
Pebble Beach Magazine, the 
New York Journal-News, E! and 
many other publications, as well 
as the anthologies DON’T YOU 
FORGET ABOUT ME: CON-
TEMPORARY WRITERS ON 
THE FILMS OF JOHN HUGHES 
and WHEN I WAS A LOSER: 
TRUE STORIES OF BARELY 
SURVIVING HIGH SCHOOL. 
 
In addition, Goldberg earned 
three Nevada Press Association 
awards in journalism for his long 
running weekly column in the 
now-defunct Las Vegas Mercury. 
 
Tod Goldberg teaches creative 
writing at the UCLA Extension 
Writers' Program, where he was 
named the 2005 Outstanding 
Instructor of the Year. He is  
currently a Visiting Assistant 
Professor in the MFA Program at 
the University of California-
Riverside Palm Desert. ♥ 
 

Morning Speaker  
Continued from Page 1 

http://occsliceoforange.blogspot.com
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Want more RWA 
member articles 
to your  in box ? 
 
Every month, RWA chapters 
make member-written ar-
ticles like “Maneuvering 
Around Writer’s Block,” By 
Nina Pierce, available to 
other chapters. 
 
If you would like to receive 
copies by email, sign up for 
OCC/RWA e-Loop by 
sending an email to DeAnna 
Cameron at 
deannainoc@gmail.com.   

Maneuvering Around Writer's Block 
by Nina Pierce 
 
If you write more than one 
book, it's inevitable. The 
feeling that the words 
have failed you and you 
can't write another 
sentence worth printing. 
The cursor blinks taunt-
ingly on the blank page, 
daring you to fill the 
emptiness. All your won-
derful prose and pithy 
dialogue have gone out 
the proverbial window, 
and now you're a has-
been before you've even 
had a chance to enjoy the 
success of your most 
recent sale. 
 
Not to worry. You're not 
alone. 
 
Writer's block happens to 
many writers. (And if 
you're not one of them, 
color me green with 
envy.) The first solid 
advice I can give you is--
don't panic! Though you 
may not believe it to be 
possible, it will pass. 
There are several tricks 
that have helped me 
through difficult times. 
 
If you are not under a 
deadline: 
 
~ Walk away. Do some-
thing relaxing. I have 
found oftentimes when I 
am stuck, it has to do with 
a problem I haven't yet 
resolved in the plot. By 
giving myself permission 
to take a day off, I take 
the stress and worry 
away. While I'm working 
on another activity I find 
relaxing, like gardening or 

scrapbooking, my mind
wanders and I stumble
upon a solution to a
problem I didn't con-
scientiously know existed.
 
~ Work on something
else. If you have other
stories you've started or
ideas that are rolling
around in your head, try
picking them up.
Something new may be
just what your muse
needs. 
 
~ Try some freewriting. I
often write short snippets
of stories called "flashes."
These are 100-word 
stories of varying
subjects. Creative writing
inspired by a theme or a
picture, if you will. Since 
they require no plot and
are simply disjointed
scenes, it often is enough
to release my creativity
and I find I can go back to
my book with a fresh eye.
 
~ Character sketches. If
you haven't done it
already (some very
efficient people do these
before writing a story--I 
just don't happen to be
one of them), sit down
and do a detailed
description of your
character. Who they are.
What they want. Hurts in
their lives that have
brought them to this point.
If you've already done
character sketches, try
writing a diary entry.
Sometimes thinking in the
first person gives you
enough insight to help you

through this difficult piece of 
writing. 
 
If you are writing with a 
deadline: 
 
~ Skip a scene or two, or 
simply go to the next 
chapter. Start at the next 
point in your story where 
you know what is 
happening. Often this will 
trigger the missing scene(s), 
and you can go back and fill 
in the blanks. 
 
~ Write just the dialogue. 
What are your characters 
saying to each other? Write 
the dialogue, and go back 
and fill in the actions, 
emotions and prose to 
make the scene complete. 
 
~ Write the end of the book. 
Some writers write com-
pletely out of order. The first 
three chapters, then the last 
three chapters, then a 
couple more at the 
beginning, and a couple at 
the end. Writing out of order 
may help you through the 
difficulty of a complicated 
scene. 
 
~ Switch point of view. 
Perhaps the character you 
want to experience the 
scene isn't the one with the 
most at stake or the most 
information to share with the 
reader. Try writing from 
someone else's perspective. 
 
These are only a few of the 
tools I have found that work 
for me. I hope you never 
experience writer's block, 
but if you do—stay calm 

and know that soon those
words will once again be
flowing. 
 
This article first appeared in the July 
2008 issue of Mainely Romance, the
newsletter of the Maine chapter of
RWA. It is used with the permission of
the newsletter’s editor. The author,
Nina Pierce, says her muse is a fickle
creature. She often takes un-
scheduled vacations with deadlines 
looming, leaving the author to plow
her way through countless
roadblocks—alone. Pierce’s newest 
erotic suspense series, TILLING 
PASSIONS is available at 
www.LiquidSilverBooks. ♥ 
 
 

It is perfectly okay 
to write garbage – 
as long as you 
edit brilliantly.  
~C. J. Cherryh 

mailto:deannainoc@gmail.com
http://www.LiquidSilverBooks
http://www.ninapierce.com/
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National Office 
16000 Stuebner Airline Road,  
Suite 140,  
Spring, Texas, 77379; 832-717-5200
Web site: http:www.rwanational.org 
E-mail: Info@rwanational.org 
 
RWA is a national, nonprofit 
corporation founded in 1980 to
encourage mutual support among

Romance Writers of America® 

Orange County Chapter 
Romance Writers of America 

P.O. Box 8999 
Brea, CA 92822 

 
2008 OCC/RWA Board 

 
PRESIDENT 

Sue Phillips aka Gillian Doyle 
562-429-5660 

suephillips503@yahoo.com 
 

VP / PRESIDENT-ELECT 
Randi Jorgensen 

randijorgensen@sbcglobal.net 
 

SECRETARY 
Cheryl Stevens 

Prple4me@aol.com 
 

TREASURER 
Mindy Neff 

mindyneff@aol.com 
 

MEMBERSHIP 
Rowena Hacker 

hackergr@pacbell.com 
 

PROGRAMS DIRECTOR 
Bobbie Cimo 

bobbieC007@yahoo.com 
 

WAYS & MEANS 
Debra Mullins 

debmulman@aol.com 
 

PAST PRESIDENT ADVISOR 
Jann Audiss 

jaaudiss@aol.com 
 

WEB LIAISON 
Dana Belfry 

webmaster@occrwa.org 
 

PAW CO-LIAISONS 
Linda Prine 

lsprine@aol.com 
Laura Wright 

laurawrighttionazzi@yahoo.com 
 

PRO LIAISON 
Barb DeLong 

bjdelong@aol.com 
 

MEDIA CO-DIRECTORS 
Michelle Thorne 

agreatreadoccrwa@aol.com 
Sandy Novy-Chvostal 
Snovy617@aol.com 

 
 

CO-EDITORS 
DeAnna Cameron 

deannainoc@gmail.com 
Sandy Schreyer 

sandy_schreyer@yahoo.com 
Sandee Wagner 

spwagner1@cox.net 

writers of romance. National dues are 
$100 for the first year, and $75 for 
renewals. 
 
RWA National Board 
Regional 6 Directors 
Terry McLaughlin  
terry@terrymclaughlin.com 
Julie Hurwitz  
JBHurwitz@sbcglobal.net 

The Orange County Chapter of RWA 
The monthly Orange Blossom is the 
official newsletter for the Orange County 
Chapter of Romance Writers of America 
and is made available online at the 
chapter’s Web site. No part of it may be 
reproduced without permission. 
Permission inquiries may be directed to 
the co-editors or the OCC/RWA board. All 
submissions and related inquiries also 
may be directed to the co-editors at 
occrwanewsletter@gmail.com.  
 
The deadline for submission to the 
September newsletter is Thursday, 
August 21.   

P.O. Box 8999 
Brea, CA 92822 
 
The Orange County Chapter
meets the second Saturday of
every month at the Brea
Community Center, 695 E.
Madison Way, Brea, CA 92822 
 
Member admission is $10 
Non-members admission is $20 
 
The OCC/RWA Web site is at
http://www.occrwa.org. 
 

 

What's On The Menu 
Have you ever sat at an OCC 
meeting and thought "gee, I wish I 
could enjoy a pre-ordered lunch." 
Well you're in luck, OCC has 
reinstated our Corner Bakery lunch 
program!  All meals are $10.00. 
 
Lunch Boxes: Served with bakery 
chips, a fresh baked sweet and 
seasonal fruit. Choices are: 
 
* D.C. Chicken Salad Entree 
* Tuna Salad Entree 
* Bavarian Ham Sandwich 
* Bavarian Turkey Sandwich 
* Tuna Salad Sandwich 
* D.C. Chicken Salad Sandwich 
* Southwest Roast Beef Sandwich 
* Tomato Mozzarella Sandwich  (a   
vegetarian delight) 
 
NO beverage included. Coke, Diet 

Coke, Sprite and bottled water may 
be purchased at the meeting for 
$1. 
 
Lunch orders must be placed no 
later than the Thursday before the 
meeting. (August 7, 2008) 
 
Now offering two options to order 
and pay for lunch: 
 
Option 1: PRE-ORDER VIA PAY-
PAL 
 
Option 2: PRE-ORDER the above 
lunch boxes and PAY WITH CASH 
OR CHECK AT THE DOOR (Day 
of Meeting) 
 
To order and pay at the door send 
an email with your boxed lunch  
choice to: 
mailto:lunchorders@occrwa.org 

http://www.rwanational.org
mailto:Info@rwanational.org
mailto:suephillips503@yahoo.com
mailto:randijorgensen@sbcglobal.net
mailto:Prple4me@aol.com
mailto:mindyneff@aol.com
mailto:hackergr@pacbell.com
mailto:bobbieC007@yahoo.com
mailto:debmulman@aol.com
mailto:jaaudiss@aol.com
mailto:webmaster@occrwa.org
mailto:lsprine@aol.com
mailto:laurawrighttionazzi@yahoo.com
mailto:bjdelong@aol.com
mailto:agreatreadoccrwa@aol.com
mailto:Snovy617@aol.com
mailto:deannainoc@gmail.com
mailto:sandy_schreyer@yahoo.com
mailto:spwagner1@cox.net
mailto:terry@terrymclaughlin.com
mailto:JBHurwitz@sbcglobal.net
mailto:occrwanewsletter@gmail.com
http://www.occrwa.org
mailto:lunchorders@occrwa.org

